ANAAYTIKOI OPOI 2YMMETOXHZ 2TO NPOQOHTIKO NMPOrPAMMA
«TWILIGHT: XAPAYTIH»

H COSMOTE KINHTEX THAEMNIKOINQNIESZ ANQNYMOZ ETAIPEIA kahoUuevn €QeEnG, yia Xapn
ouvTtopiag, COSMOTE, nou &dpelel oto Mapoual ATTIKNAG oTtnv 000 A. Kngioiag 44 1-3 pe
OUVEPYAoia TNG AVWVUMNG E€Talpeiac Ye Tnv enwvupia «OGILVY ONE WORLDWIDE -ATHENS-
PROMOTION, ADVERTISING AND DIRECT MARKETING S.A. (OTKIABY OYAN FOYOPANTIOYAINT
AGHNAZ- ANQNYMH ETAIPEIA TIPOQOHZHZ MNQAHZEQN, AIAOHMIZEQN KAI AMEXQY
MAPKETINIK)» nou e£dpevel oto épaka, Hupabiag 10, (EQEENG «AlapnuIOTIKA»), OlIOpyavmVvel
npowenTIKO NPOypappa Me TiTAo « TWILIGHT: XAPAYTH»  (ee€nc To «Mpoypappa»).

Zkondg TWV NApOVTWV avaAuTIKwV Opwv (eQeENG oI «AvaiuTikoi ‘Opor») gival 0 kabopiopdg Twv
OpwWV OUMHETOXNG oTo [Mpoypapua, TNG KANPWonG Kal avadelEng viIKNTwv oTo NAQIcIo Tou
MpoypaupaToc.

0POI

1. H COSMOTE wc £Talpeia napoxnc unnpeoiowv KIVNTAG TNAEQwviag eniBupei onwg npopei
oTNV NPOBOAN TwV NPOIOVTWVY Kal UNNPECIOV TNG HECW MPOWBNTIKWY EVEPYEIMV. 2TO MAAICIO
auTtd Kal NPOKeIYEVou va npoBdlel Npoc To €upl KATAvVAAWTIKO KOIVO TNV Xopnyia Tng Taviag
«TWILIGHT: XAPAYTH» kai Tnv unnpecia «MNAHPO®OPIEZ TTA THN TAINIA TWILIGHT:
XAPAYTH>», dlopyavwvel To npowdnTikd npdypappa pe TitAo « TWILIGHT: XAPAYIH».

2. H didpkeia Tou MpoypaupaTog kabopiletal and Tnv 00.00.01 Tng Tpitng 25 OKTwRpiou
2011 £w¢ kar TNv 23.59.59 Tn¢ Tpitng 8 NoegpPBpiou 2011 (peEnc «AiGpKeia»).

3. AlKaiwpa oupdeToxnc oTto Mpoypaupa €xel kabe ouvdpountng Tng COSMOTE, eite
oupBoAdiou €iTe kapTokivnTAG TNAepwviag («COSMOKAPTA», «WHAT’S UP?»), o oroiog €xel
oupnAnpwoel To 180 £Tog TG NAIKiag Tou. NIKNTAG Unopei va avadeixBei pdvo o ZuvdpounTiG i o
XpnoTtng Tng oUVOEDNG, E(POCOV CUVAIVESEl NPOC TOUTO ypanTwG O ZUVOPOUNTAC Kal 0 XProTng

dev €ival aviAIKoG.

4. Ma va BewpnBei kANOIOG WC CUMHETEXWV OTO MMpoypaupa (EQEENG «ZUMMETEXWV») Ba
npensl kata Tn didpkeia Tou MpoypduUaTog, va anooTeilel Kevo ypanTd unvupa SMS (sQeEng
"SMS") oTov nevrayn@io apiBpo 54054. Me Tnv anodToAn Tou SMS o apiBuog KARoNG (eQeEng
“MSISDN"), J€ow Tou onoiou anoaTaABnke To kaBe SMS, Ba KATAXWPEITAI OE AUTOUATOMNOINKEVO
NAEKTPOVIKO oUoTnua (EQeEnc «ZuoTnua») Pe Oéka (10) OUMHETOXEG. KABe ZUMUETEXWV HNOPEI
va anooTei\el, oTO NAgiolo Kal kata Tn didpkeid Tou [poypappatoc, 6oa SMS eniBupei
au&avovtag katd Tov TpOMo auTo TIG CUMHETOXEG Tou oTo Mpoypapua kai Tic mlavoTnTeg va

avaknpuxdei viknTnc. H Xp€waon yia Tnv anoaToAr kdBe SMS avépyeTtal oTo noagd Twv 0,50€/SMS,



oupnepihapBavopevou @.M.A. Me To NnpwTo SMS nou anooTéAAel kABe ZuppeTEXWY Ba AapBavel,
oTO NAdiolo TNG Ynnpeoiag, anavtnTikd SMS oxeTikd pe Tnv Taivia «TWILIGHT: XAPAYIH» kai
TOUG OUVTEAEOTEC TNG. EvaAAakTIKG, Onolo¢ ouvdpounTnG CUMBOAdIOU 1 KApTOKIVATAC TNG
COSMOTE emBupei va ouppeTexel oto Mpdypaupa pnopsi, Xwpic va oteilel sms oto 54054, va
OUMNANPWOEl, Me €MIOEIEN TNC AOTUVOMIKNG TOU TAUTOTNTAG, €va KOUMOVI CUMHETOXNG OTO
Mpoypappya nou Oa PBpioketal ota ypageia TnG «OGILVY ONE WORLDWIDE -ATHENS-
PROMOTION, ADVERTISING AND DIRECT MARKETING S.A. (OTKIABY OYAN FOYOPANTIOYAINT
AGHNAZ- ANQNYMH ETAIPEIA T[IPOQOHZHZ TQAHZEQN, AIAOHMIZEQN KAI AMEZOY
MAPKETINIK)», oto épaka ATTIKNG (HuaBiag 10), and Asutépa £w¢ kal Mapaockeur| kal JeTAgy
Twv wpwv and 11:00 £wg 16:00 kaTta Tn didpkeia Tou MpoypduuaToc,.

5. H COSMOTE Oewpei OTI kaBe ZUMMPETEXWV €ival OUVOPOPNTAG R/kal XPROTNG TNG

oUVOEDNG YE TNV ornoia CUPHETEXEI oTo Mpoypapua.

6. O apiBudc ouvdeonG KABe ZUMMPETEXOVTA  MNAiVEl 0T NAEKTPOVIKR KANPwon nou
avapEPETal KaTwTEPW (PeENC «KANpwaon») yia TNV avadeign Twv VIKNTWV TOOEG POPEC OOEC Kal
Ol OUMHETOXEG NOU £XEl GUAAEEEL.

7. >71c 9 NoepBpiou 2011, oTic 11:00 oTa ypageia Tng AlapnuioTikng, Huabiag 10, MEpakag,
napouaia Tn¢ cupBoiaioypapou ABnvav, kac XapikAeiag ZnupidonoUAou 1} VOUIPOU avanAnpwrn
NG, 6a dieEayBei N NAekTpoVIKN KANPwon, HE BACN TIC CUUKETOXEC MOU £XOUV GUAAEEEI o1 aplByoi
MSISDN and Toug onoioug £xouv NPogABel Ta SMS nou Ba £xouv anooTaAei oTo 54054 péxp! Kal
TIC 23:59:59 Tng 08/11/2011. Av yia onoiodnnote Adyo eivai adlvartn n diekaywyn Tng
npoava®epBeioac nNAEKTPOVIKAC KAMPWONC KATa Tnv npoavapepOUevn NUEPA Kal wpd, n
COSMOTE diatnpei To dikaimpa va aAa&el Tnv nuEPa Kal TNV wpa auTtng Ke nponyoUPevn npo
£ikool Teoodpwv wWpwV avakoivwaorn Tng oto Site Tnc. H KAnpwon 6a die€axbei pe Tn Xpnon
NAEKTPOVIKV HECWYV, Ta onoia €Eaopalifouv To Tuxaio TNG €mAoyng kai Tnv aduvapia
napgupacng Tou avbpwnivou napdyovra katda Tn diadikacia avadeliEng Twv VIKNTWV.
AigukpivileTal OTI To i3I0 PUOIKO Npdowno dev Pnopei va avadelxBei VIKNTAC NEPICTOTEPEG and Hia
Qopd.

8. Kata tnv KA\pwaon 6a avaknpuxtoUv cuvohika diakoaiol (200) viknTeg kai ekato (100)
emiayovrec. NIknTéC Ba avaknpuogovTal ol GUVOPOMNTEG f/Kkal XpNoTeC TnG kapTtag SIM, nou
avTIoToIXEl oTOV apIBPO KARONG Tou KIvnToU WE Tov onoio é\apav pépog aTo Mpoypaupa Kal HEcw
TOU onoiou oTAABNKe To ypanTo prvupa (SMS).

9. H COSMOTE, oto nAdioio Tou MpoypduuaTtoc, £xel npoypaupaTiosl va OIaB£0el oTouC
VIKNTEC TNS KANpwonc Ta akdhouba dwpa (EPEENC Ta «Awpa»):

Alakooieg (200) diNAég npookANoeic yia Tnv Avant-Premiere Tng Taiviag « TWILIGHT: XAPAYIH»
oTnv aiBouoa VMAX oTa Village Cinemas The Mall Athens n onoia 6a yivel Tnv 15/11/2011.



10. EvTog duo (2) nuepwv and Tn dievepyeia TG KAnpwong Ba enixeipeital and tnv Ogilvy
One TNAEQWVIKN ENIKOIVWVIA PE TOUG VIKNTEG NPOC Tov apiBpo kAnong MSISDN péow Tou onoiou
£XEl YiVEl N eyypa®n oTo Mpoypauua Pe OKOMO TNV EVNHEPWON TOUC yid TOV TPOMo napadoong
Twv Awpwv. Katd Tnv ThAEQWVIKN gnikoivwvia 8a {nTouvTal and Toug VIKNTEC Ta NARpn OToIxeia
Toug (ovopaTenwvupo, nANpn OleUBuvon, K.AM) yia T duvaTtoTnTa €EakpiBwong TNG
TauTonpoowNiag kAatd Tnv napadoon Twv Awpwv. ZE MNEPINTWON MOU VIKNTAG ONnAWOEl
dlapopeTIkG OToIXEId, and Ta OTOIXEId Nou ival kataxwpnuéva ota apyeia Tng COSMOTE (eiTe
ouvdpounTn €ite xpnortn), 6a avaknpUOooeTal VIKNTAG O MPWTOC e€mAaxovrac. Metrd Tnv
oAoKANpwON Twv He To napdv avahauPavopévwv unoxpewoswv Tng COSMOTE kal TNng
Ala@nUIOTIKAG kal Tnv napadoon Twv Awpwv, T ®¢ Avw oToixeia Ba kataoTpepovral. H
AlapnUIOTIKA KATA TNV ENIKOIVWVIA JE TOUG VIKNTEG UMopei va nTd onoladnnoTe eniNA&oV OToIXEIa
Kpivel anapaitnTa yia Tnv nigronoinon TnG TautdTNTAG TOU VIKNTH — TEANIKOU anodekTn Awpou. &
NEPINTWON Nou n AldpnUIoTIKN OEV KATAPEPEI va EVTONIOElI KAMOIOV VIKNTH oTov apiBud pe Tov
onoio €ixe CUPKETAOXEl OTOV AIGYWVIOUO EVTOC TOU WG AV XPovikoU diaoTruaTtoc Twv duo (2)
nuepwv ano Tnv KA\npwaon, n o vikntig dnAwaoel o dev eniBupei va napakaBel To Awpo Tou, n
AlapnuioTiky Ba npoxwpdel oTnV EVNEEPWON Tou NpwTou emAaxovta viknm. O viknTég Ba
npooépxovTal e TNV TautdTnTa Toug oTa Village cinemas dnou Ba undapyel Aiota pe Ta ovopara
TOUG

11. OnoloodnnoTe anod TOUG VIKNTEC, O£ onolodnnoTe oTadlo akoua kal autoé Tng napadoong
TV A®PWV, UNopei va akupwbei yia Toug €EnG Adyoug:

(a) og nepinTwaon nou, yia onolovonnoTe Adyo, dev anodexBei NANPWCE TOUC NAPOVTEC OPOUG I dev
nAnNpoi auToug aTo aUVOAO Toug, ol onoiol BewpouvTal OAoI OUCIMOEIC.

(B) Moyw kwAUpaTog Tou Bacel Tou O6pou 22 kal 23 TwV NApOvT®wV AVaAuTIKOV ‘Opwv.

(y) og nepinTwaon nou yia onolodnnoTe Aoyo dev kaTaoTei OUVATH N ENIKOIVWVIA PE TOV VIKNTH
EVTOC TWV NPOKABOPICHEVHV NPOBECHIMY MOU TACTOVTAl OTOUG NAPOVTEG OPOUG.

(0) Xwpic npookduion TAUTOTNTAG R OlaBatnpiou 1 AAou avrioTolxou &v IoxU Onuoaciou
gyypagpou katd Tnv napadoon Twv AWpwy

() Aoyw avikavoTnTag npoc dikaionpagia

12. H COSMOTE og nepinTwon Mou oTo npOCWMO KAMoIou and TOUC VIKNTEG, OUVTPEXEI
Kanoia ano TIG NPoavapePOUEVEG NEPINTWOEIC £XEl TO dIKAiwPa va npoPei oTnv akupwaon TNng
OUMHETOXNG TOU OE onolodnnoTe aTadio, akoua Kai Katd To oTadio TNG napadoons TwV Awpwv.
13.  AisukpivileTal OTI O NEPINTWAON MOU VIKNTAG OMnoloudnnoTe anod Ta npoavagpepopeva Awpa
avadeixBei apiBpoc kAnong (MSISDN) eTaipiknic oUvdeong, To Awpo Ba anodideTal oTo XpRoTn HE
TNV npoUnobean oTI Ba ival dNAWHPEVOC WE XPrOTNG ano TO VOUIKO NPOCWo- cuvOPOUNTr TNG

oUvdeonc kal Ba npookopioel BePaiwon TOU VOUIUOU €KNPOCMMOU TOU VOUIKOU MPoo®rou, oTnv



onoia Ba dnAwveral kal Ba BeBaiwveralr OTI €ival XprnoTNG TOU OUYKEKPIYEVOU apiBuoU KARONG
(MSISDN), dAw¢ 8a akupwveTal kai dsv Ba dikalouTal To Awpo, NOU TOU AvTICTOIXEI.

14, Ta Awpa cival npoownikd kai Oev avralhdooovrtalr ouTe OUvaTtal va {nmnoéesi n
avTIKaTaoTaor Toug Je aAAa f n eEapyUpwaor) TOUC O Xprua o€ onoladnnoTe TIUA.

15. H COSMOTE diaTtnpei To dikaimya va Tporonoinosl Ta Awpa kabwg kai Tov apidud autwy
ME avTioTolxn Tpomnonoinon Kai Tou apiBol TV TENK®V VIKNTWV.

16. Katd tn Aidpkeia Tou [MpoypappaTtog kai peExpl Tnv napadoory Toug, n COSMOTE
OikaioUTal va xpnaoigonoliei Ta Awpa yia okonoug diapnuione. Or TeAIKoi anodEéKTEC Twv Awpwv
Oev dikaioUvTal va eyeipouv kapia a&iwon katd Tng COSMOTE Aoyw Tng Xprnong Twv Awpwv yia
O1a@nUICTIKOUC OKOMOoUC,

17. H euBlvn Tng COSMOTE nepiopileTal anokAeioTikd kal Wovo otn diabson Twv
NPOYPAUUATIOUEVWY AWPWV.

H AiopyavwTtpia kai n Ala@nuioTiky Oev QEpouv Kapia €uBlvn MoIvVIK 1 acTIK Npog
onoIovONMOTE VIKNTR, ouvodo N TPITo, yia onoiodnnoTe atuxnua ke oupBei kai/f nuia kai/n
yia onoiadnnoTe owuaTikr 1 aAAn BAABn nbeAe npokAnBei o auTtouc oXeTI(OPEVN APEoa N
£UPeoa Pe Ta Awpa, TNV XpHon Twv Awpwv N yia onoladnnoTe aAAn aitia. O avmTEpw eTaIpEieg
Oev QEpouv guBUVN yIa TUXOV eAATTOHATA 0oTa Awpa, TNV PETABACN KAl NAPAPOVI) TWV VIKNTOV
oTIG aiBouosc kal dev unéxouv oUTE avaAauPfavouv omnoladnnoTe UMOXPEWGON EvavTl TwV
OUMHETEXOVTWV/ VIKNT®V.

18. MeTa Tnv eknvon TnS Aiapkelag Tou MpoypdupaTog Kal TNG diavounc Twv Awpwv KaTa Ta
npoava®epopeva, kabe unoxpéwon Tng COSMOTE kar Tng Ala@nuioTIknAG nalel va ugioTaTal. H
COSMOTE kal n Aia@nuioTikr) dev Ba unéxouv oUTe Ba avaAdBouv onoiadnnoTe UMOXPEwWaN
EVAVTI TWV ZUPPETEXOVTWV.

19. H COSMOTE diatnpei To Jikaiwya va avakoivwoesl Td ovopatd kai va OnpooieUgEl
PWTOYPAYIeC TWV VIKNTWV oTo Site Tng COSMOTE (www.cosmote.gr), o€ onolodnnoTe &VTuno
™G n o0 pEod Padkng evnuépwonc ( evOelkTIKA TnAeopaon, padid@wvo, internet
(ouunepidapBavopévav social media) kal €évruna) kal va npoPei o dIAPNUICTIKA EKPETAAAEUDN
KABe OXETIKOU YEYOVOTOC, ONWG EVOEIKTIKA TNG Napddoonc Twv Awpwv. O VIKNTEG unoxpeouvTal,
KaTa Tnv napadoon Twv A®pwv, o€ unoypa®r] SnAwoNG — GUVaivESNG yid Napouadia o OXETIKO
dlapnUICTIKO NPOYpaAuKad, N yia TN XPron TOU OVOMATOG TOUG Kal pwToypa®ia Toug yia AOyoug
d1aPnUICTIKAG NPoBOoANG anod TIG AlopyavwTplec, Xwpic TNV kaTtaBoAr onoiaadnnoTe auoifnc n
anolnUIKoswc. Apvnon Tou NIKNTH VO CUMPETACXEI OE OXETIKO JIAPNUICTIKO NpOypappa r aAin
avakoivwon f apvnon va nepIAnN@Bsi To Ovoua Tou O KATaXwpnOoeIG, Epogov KANBei yia TouTo,
vopigonolei Tnv COSMOTE va apvn®ei Tn Xopriynon Tou oxeTikoU AWpou.

20. O1 napovteg AvaAuTikoi ‘Opol, £xouv katateBei oTnv cupBoAaioypdgo ABnvwv, Ka

XapikAgia ZnupidonoUAou (AokAnneiou 26-28, ABrva). OnoloodANoTE SUPHETEXWV I TPITOG



OikaioUTal va Aappavel pe £600a Tou akpiBEC avTiypapo Twv Opwv Tou napdvTog, onwe auTtd Ba
katateBei oTnv napanavw SupBoAaioypdgo. Eniong ol mapovteg opol, kata Tnv Aidpkeia Tou
Mpoypdupatog, Ba civar avaptnuevol oto Site Tng COSMOTE www.cosmote.gr

21, H COSMOTE diaTtnpei To diKaiwpa va TPoMomnoIrfosl TouG nNapovTee AvaAuTikouc ‘Opouc
Tou MpoypaupaTog, pooov auTo KpiBei anapaitnTo. Kabe TéToia Tpononoinon 6a kataTtiferal
oTn ZuhBoAaioypdgo, oTnv ornoia €xouv kaTaTedei kal ol napovTeg AvaAuTikoi ‘Opol, 6a anoTeAei
avanoonacTo WEPOC Twv NapovTwyv AvaAuTikwv Opwv kal Ba 1oxUel and Tn dnuoaisucn Twv
Tpononoinuéevwyv 6pwv oto Site Tng COSMOTE www.cosmote.gr. H COSMOTE dev avaAaupavel
onoladnnoTe euduvn avapopika Ke onoiadnnoTe TETOIA PETABOAN.

22, To npoownikd Twv eTalpeiwov «COSMOTE Kivntéc TnAenikoivwvieg A.E.», «OGILVYONE
WORLDWIDE ATHENS S.A.», «BOLD OGILVY & MATHER AEE, «MOBILE MEDIA A.E.» ol guluyol
KaBw¢ Kal Ol GUYYEVEIG TV avTEPW HEXPI Kal NpwTou Baduol €€ aipaTog dev €xouv Oikaiwpa
OUMMETOXNG OTO AlaywVIOUO.

23. Ol SUPYETEXOVTEC ME TNV EYYPAPN TOUC OTO JIAYWVIOWO, CUYKATATIBEVTAlI OTN XpAon Twv
onolodnnoTe apxeiwv NpoBoAng (Bivreo, pwToypapieg kKAn) nou ulonoindnkav kaTtd Tnv dIApKeIa
ToUu JIayWVIOHOU 1) TNG Napadoaonc Twv AWpwV and Toug VIKNTEC.

24, Katd 1o oTadio GuppeToxnG oTo Mpdypauya Ta pova oToixeia nou anairouvral €ival o
ap1Bpog ouvdeonc Tou kKivnTou COSMOTE Twv SUPUETEXOVTWY. KaTa To aTadlo Tng eniBepaiwang
TWV VIKNTOV, Td oToIxeia TautoTnTag Ba TnpoluvTal péxpl TNV napddoon Twv Ampwv KATd Ta
avwTépw. MeTd e Tnv napadoon Twv Awpwv, KaTd Ta opilOPEVA OTOUC NApOvTeEC AVAAUTIKOUG
'Opouc, Ta OXETIKA aToIxeia Ba kaTtaoTpepovTal. H ouppeToxr oTo Mpoypappa anoTeAel oagn Kai
£K MEPOUG TOU ZUMPMETEXOVTA ONAWON OUvVaivVESNC KATA TNV €vvold Tou V. 2472/1997 kai Tou V.
3471/2006 yia TIC avaykeg OleEaywync kair dnuooioTnTac Tou [Mpoypdupatoc kabwg kal yia
oKOMouUG EVNHEPWONG Kal ENIKOIVWVIAG TOU OXETIKA HE To Mpoypayua.

25. OnoiadnnoTe dlagopd TuXOV avakUWel GXETIKA e To Mpdypapua kal TNV £papuoyn Twv
napovTwv AvaAluTikav ‘Opwv 8a emiAUeTal and Tnv TpigeAry Emimponn) kpiong Tng COSMOTE nou
anapTifeTal and Touc: Exknpdowno Tng A/vrng EEunnpETnong NeAatwv, eknpdowno Twv NOIK®V
Ynnpeolwv kai eknpéowno Tng AlcuBuvong Marketing. H kpion Tng Emimponng oTIC NEPINTWOEIG
QUTEC €ival OEGUEUTIKN YIA TOUC ZUUHPETEXOVTEC.

26. H ouppeToxr NpoUnoBETel Kal GUVENAYETAl PNTH Kal avenipUAAKTN anodoxr Tou GUVOAOU

TWV NApovTwyv AvaluTik®v ‘Opv.



